DIG INSIGHTS STUDY - SYSTEM 0 MORTGAGE PILOT - FINDINGS AS OF OCTOBER 29, 2026

Al is quietly shaping which lenders make the shortlist

Few use Al to compare lenders, yet it reshapes the shortlist, and most users don’t verify every answer.

®
J¢ 01-ENTER

Al is in the journey

36%

used an Al tool for this mortgage
decision

All respondents - n=365
TYPE OF Al USED

I 26%

Al summary in search - 18%

Chat assistant

13(y named Al tools as an online research
O source before choosing a provider
(n=365)

®
&8 02-COMPARE

Rarely the comparer

6%

asked an Al tool to compare
lenders for them

All respondents - n=365
HOW THEY COMPARED LENDERS

Compared myself 48%
Broker or adviser 39%
Al tool l 6%

Did not compare 20%

It moves the shortlist

said Al changed which lenders

they considered

Al users whose Al information involved specific
lenders - n=104

HOW Al CHANGED CONSIDERATION

More interested
Added a lender 36%
N 31%

That is 24% of all respondents. Only 15% said Al
didn’t change their consideration.

Less interested

®
© 04-VERIFY

Not always checked

62%

didn't double-check Al information
every time

Al users-n=133
WHERE THEY DOUBLE-CHECKED (TOP 4)

Broker or adviser 33%
Lender rep 33%
Lender website /docs [ 28%

Another Al tool 23%

So what for CIBC: Al's influence peaks at consideration. Make approved CIBC facts readable inside Al answers, and equip the brokers, advisors
and sites borrowers use to check them.

Questions: (01) Q17 “For this mortgage decision overall, did you use any of these Al tools?”, net = 100 - “| didn’t use any Al” (n=365); “Which online sources did you use for mortgage-related information leading up to your
mortgage choice?” (n=365). (02) “Did you compare multiple lenders before you selected [provider] as your provider?” (n=365). (03) “Did Al change which lenders you considered?”, asked of Al users (n=133) and re-based to the
104 whose Al information involved specific lenders. (04) “How often did you double-check information an Al tool gave you?” and “Where did you double-check it?” (Al users, n=133). Multi-select except the (04) frequency
qguestion; margin of error approx. £9-10 pts at n=104-133.

.] Source: Dig Insights study, System O - Brand Equity - Mortgage Pilot - Findings dated October 29, 2026 - Total base n=365 - Self-reported; whole-number rounding. Re-base in (03) assumes “did not involve specific
lenders” and “didn’t change my consideration” were exclusive answers.
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